Traditional DPO (Direct Public Offering)
Vvs.

an IDO (Institutional Digital Offering)

Key Differences Between a DPO (Direct Public Offering) and an IDO (Institutional Digital
Offering)

Why an IDO is better? How Do They Work? How to Build Liquidity?

A Direct Public Offering (DPO) and an Institutional Digital Offering (IDO) are both methods of raising capital, but
they operate under fundamentally different structures, with distinct advantages and disadvantages. Below is a
comparison of these two methods across several key factors:

1. Platform and Listing

e DPO: ADPO is typically conducted on a traditional stock exchange, such as NASDAQ or the New York
Stock Exchange (NYSE). The company lists its shares directly to the public, bypassing intermediaries like
investment banks that are usually involved in initial public offerings (IPOs).

e IDO: An IDO, on the other hand, is conducted on a global digital asset exchange (such as PressX). Instead
of issuing traditional shares, the company issues digital tokens on a blockchain platform, which represent
equity, revenue-sharing rights, or utility within the company’s ecosystem.

2. Investor Access

e DPO: DPOs are usually limited to investors within specific geographic regions due to the regulations of the
stock exchanges. Most traditional stock exchanges operate with significant regulatory oversight, meaning
that investor participation is often limited to specific countries, depending on jurisdictional rules.

e IDO: IDOs offer global access. Investors from all over the world can participate in the offering, as there
are fewer geographic and jurisdictional barriers. This provides the company with access to a much larger
pool of both institutional and retail investors.

3. Costs and Fees

e DPO: A traditional DPO on a major stock exchange can incur significant costs, including regulatory fees,
legal costs, underwriting, and marketing expenses. While it avoids some of the high fees associated with
IPOs (like underwriter commissions), the costs related to meeting stock exchange regulations and
compliance are still high.

e IDO: An IDO typically incurs lower costs. The process of listing digital tokens on a global digital exchange
involves fewer intermediaries, less paperwork, and fewer regulatory hurdles. Compliance with digital




asset regulations is generally more cost-effective than the extensive documentation required by traditional

stock exchanges.

4. Time to Market

DPO: Conducting a DPO can be a lengthy process. Regulatory approval, preparation of financial
statements, legal filings, and other requirements can take months, if not longer, before the offering can
be listed on the exchange.

IDO: IDOs are faster to market. Because they are conducted on blockchain-based exchanges, they don’t
require the same level of preparation and regulatory approval as a traditional DPO. As a result, a company
can move much more quickly from concept to listing, significantly reducing the time required to raise
capital.

5. Marketability

DPO: While companies can market directly to their customer base, they are often constrained by
traditional methods such as press releases, roadshows, and institutional outreach. Regulatory
restrictions may limit the type of direct-to-consumer marketing that can be done.

IDO: An IDO allows for direct marketing to both customers and investors globally. Because it operates in
the digital space, marketing can be done through email campaigns, social media, ecommerce platforms,
and other digital marketing channels. IDOs offer flexibility, allowing companies to incentivize participation
through perks like early-bird discounts, loyalty rewards, and exclusive benefits.

6. Ownership Structure

DPO: Investors in a DPO typically receive traditional shares that provide them with ownership rights, such
as dividends or voting rights, based on their equity stake.

IDO: Investors in an IDO receive digital tokens, which can represent a variety of ownership models.
Tokens can offer revenue-sharing rights, governance/voting rights, or even utility within the company’s
ecosystem (e.g., discounts on products, exclusive access to services). Tokens can be traded on digital
exchanges, offering a flexible and potentially liquid market.

7. Trading and Liquidity

DPO: Trading of shares in a DPO is generally limited to the working hours of the exchange and subject to
regional market rules. Liquidity is dependent on the number of investors participating and the volume of
trades.

IDO: Digital tokens from an IDO can be traded 24/7 on global digital exchanges, providing continuous
liquidity. Additionally, the global reach of IDOs means that liquidity is driven by a broader range of
investors from all over the world, not just those limited by geographic proximity.




Advantages of an IDO Over a Traditional DPO
1. Lower Costs

e One of the primary advantages of an IDO is its lower cost structure. Traditional DPOs incur significant
expenses, including legal fees, compliance costs, listing fees, and marketing expenses, due to the
regulatory complexity of listing on a major exchange. In contrast, IDOs are conducted on digital platforms
that have less regulatory overhead, reduced paperwork, and fewer intermediaries, resulting in much
lower fees.

e By avoiding high underwriting costs and intermediary commissions, companies can retain more capital
from the offering.

2. Faster Time to Market

e The streamlined nature of IDOs allows companies to get to market faster than with a traditional DPO.
While DPOs may take months or longer to complete due to regulatory reviews and legal filings, an IDO can
be launched in a matter of weeks. The faster access to capital is particularly important for companies that
need to fund expansion or new projects quickly.

3. Global Investor Base

e Unlike a DPO, which is often limited to investors in specific regions or countries due to regulatory
restrictions, an IDO can tap into a global investor pool. Through digital exchanges, companies can attract
retail investors, institutional investors, and even crypto-enthusiasts from around the world.

e The ability to market globally creates more opportunities to raise capital from a diverse investor base,
expanding both the scale and scope of the offering.

4. Direct Marketing and Engagement with Customers

e |IDOs offer unique opportunities for companies to directly market their digital tokens to their existing
customers. By leveraging ecommerce platforms, mobile apps, and social media, companies can engage
directly with their loyal customer base, encouraging them to become investors.

e Companies can also offer exclusive perks to token holders, such as discounts, early access to products, or
limited-edition offerings, increasing the attractiveness of the digital assets and driving customer loyalty.
This direct-to-consumer marketing strategy is much easier in an IDO compared to a DPO, where
marketing is often restricted by regulatory guidelines.

5. 24/7 Trading and Greater Liquidity

e IDOs are conducted on global digital exchanges that operate 24/7, providing continuous liquidity for
tokens. This is a key advantage over DPOs, which are limited to traditional exchange trading hours and
can be impacted by regional market conditions.

e  With global access and no geographical limitations, IDOs often have more liquidity and higher trading
volume. This ensures that investors can buy and sell tokens easily, which is crucial for maintaining an
active and healthy market.




6. Flexible Token Structure

e |IDOs allow companies to design customizable tokens with various rights attached. Unlike traditional
shares in a DPO, which are often restricted to financial ownership, IDO tokens can provide utility beyond
just equity ownership. Tokens can offer governance rights, revenue-sharing options, or access to exclusive
products and services, making them more attractive to a broader audience.

e This flexibility makes IDOs a better fit for companies looking to integrate digital assets into their business
models, especially if they want to offer benefits beyond standard financial returns.

7. Community Engagement and Decentralized Participation

e IDOs allow companies to build community engagement around their offerings by attracting crypto-
enthusiasts and blockchain communities who are interested in digital asset investment. These
communities often take an active role in the success of a company’s offering by promoting it through
social media channels and investment platforms.

e The decentralized nature of IDOs means that individuals can participate in the offering without needing
to go through traditional brokerages or financial institutions, making it accessible to a broader audience.

Conclusion

An Institutional Digital Offering (IDO) offers numerous advantages over a Direct Public Offering (DPO), especially
for companies looking to raise capital quickly, engage directly with their customer base, and access a global
investor pool. With lower costs, faster time to market, global reach, and 24/7 liquidity, an IDO is an attractive
alternative to a traditional public offering. By leveraging digital platforms and blockchain technology, companies
can offer flexible tokens that provide unique benefits to investors while building a more engaged community of
asset holders. This makes the IDO model particularly advantageous for companies looking to innovate in both
finance and customer engagement.

Which Types of Companies are Best for an IDO

Ideal companies for an IDO include mid-market companies with $30 million or more in annual revenue, an
established track record, and a loyal customer base to market the offering to.

These companies, spanning industries like consumer products, technology, and retail, would benefit from the IDO's
global reach, attracting both institutional and retail investors without the high costs and regulatory hurdles of
traditional stock offerings.

For example, a consumer goods company with broad retail distribution and a strong ecommerce presence could
leverage its existing customer base and brand recognition to generate investor interest.

Likewise, a technology company with a proven product line and growth trajectory could utilize its online and social
media presence to attract both individual and institutional investors globally.




Example Companies for IDO Listing:

Below are several different types of Companies that could effectively utilize an IDO.

These businesses could support the issuance and listing with Investor Relations (IR), press outreach, road show,
and can market to an existing customer base, thus direct engagement and brand loyalty among new digital stock-
holders.

This can also create liquidity though existing customers and investor acquisition.

These examples are each further outlined below:

1- Global Automotive (Example Tesla)

2- Global Sports Team (Example: Chelsea Football Club)

3- Natural Resources Company (Example: Africa Gold Mine)
4- Social/eCommerce/Gaming (Example: Chinese Game Company)




1- Tesla (Global Automotive Example)

Tesla, as one of the world’s most recognized brands, could leverage its global reach, innovative reputation, and
loyal customer base to conduct an Institutional Digital Offering (IDO). By utilizing blockchain technology, Tesla
could raise $7 billion from both institutional and retail investors through a digital asset offering, bypassing
traditional stock exchanges like the NYSE or NASDAQ. The IDO model, with its decentralized and global nature,
could attract a broad audience of investors from around the world, including Tesla’s existing customers and
followers.

1. Legal and Regulatory Preparation

e Jurisdictional Compliance: To execute a compliant IDO, Tesla could choose to list through a Bermuda-
based exchange, regulated by the Bermuda Monetary Authority (BMA). This jurisdiction provides a clear
regulatory framework for digital assets under the Digital Asset Business Act (DABA). Alternatively, Tesla
could pursue listing through the US SEC, though this would come with greater complexity and longer
approval timelines.

e Security Token or Utility Token?: Tesla would need to determine whether the IDO tokens represent
equity, dividends, or future services (such as discounts or access to new products). A security token
would offer investors ownership stakes, whereas a utility token could give them access to future Tesla
products or services.

e Smart Contract Development: Tesla would develop smart contracts on a blockchain platform like
Ethereum or Polygon to manage the issuance, trading, and governance of the tokens. These smart
contracts would need to be audited for security to ensure they meet compliance and protect investor
funds.

2. Tokenomics and Offering Structure

e Token Design: Tesla’s IDO tokens could be structured to provide various incentives, such as dividend-
sharing rights based on Tesla’s profits, access to exclusive Tesla events, or early access to Tesla products.
Token holders could also benefit from voting rights on future Tesla innovations or sustainability
initiatives.

e Tokenomics: Tesla would define the total supply of tokens based on the $5 billion capital target. For
example, Tesla could issue 5 billion tokens at $1 per token, with tiers for institutional investors, retail
buyers, and Tesla’s loyal customers.

e Vesting and Lock-up Periods: Tokens could have lock-up periods for early investors, and Tesla employees
could be offered equity in the form of these tokens with vesting schedules to align with the company’s
long-term goals.

Premarketing and Investor Awareness Strategy

Tesla’s premarketing efforts would be vital to building awareness and generating excitement for the IDO.




1. Leveraging Tesla’s Global Brand

e  Existing Customer Base: Tesla has millions of loyal customers who are also advocates for the brand. Pre-
marketing could involve direct outreach to existing Tesla owners through email marketing, app
notifications, and special announcements during Tesla events like Battery Day or Autonomy Day.

e Global PR Campaign: Tesla could announce the IDO through major financial media outlets (e.g.,
Bloomberg, Reuters) and cryptocurrency media (e.g., CoinDesk, CoinTelegraph). The goal is to generate
excitement among both traditional investors and the crypto community.

e Educational Webinars: Host webinars and explainer videos to educate both institutional and retail
investors about the IDO, explaining how to participate and what benefits they would receive from holding
Tesla tokens.

e Institutional Investor Roadshows: Tesla could conduct virtual roadshows targeting institutional investors,
hedge funds, and high-net-worth individuals around the world. These roadshows would highlight Tesla’s
strong revenue base, growth potential, and vision for the future of clean energy.

2. Community and Social Engagement

e Social Media Campaigns: Tesla’s X.com (formerly Twitter) platform can be used to promote the IDO
directly to Tesla’s massive following. With Elon Musk’s influence, X.com would serve as a megaphone for
IDO awareness, driving engagement through tweets, live Q&A sessions, and real-time updates about the
offering.

o Influencer Partnerships: Tesla could collaborate with crypto influencers and tech thought leaders to
reach the broader blockchain and investment community, building credibility and trust around the IDO.

Marketing at Launch and Listing
1. Global IDO Launch Event

e Tesla could host a global online event streamed through its website and social platforms like X.com,
YouTube, and LinkedIn to officially launch the IDO. This event would feature key executives, including Elon
Musk, to highlight how Tesla’s move to blockchain represents the future of finance and corporate
fundraising.

e Tesla Mobile App Promotion: Promote the IDO directly through the Tesla mobile app, targeting the
company’s global base of customers. This could include exclusive token purchase offers for current Tesla
owners, encouraging them to invest directly in the company’s future through the digital asset offering.




2. Global Digital Marketing Campaign

e Tesla would launch a massive digital marketing campaign to reach investors worldwide. The campaign
would run across Google Ads, Facebook Ads, YouTube, and crypto-specific platforms like CoinMarketCap.
The ads would target different geographies, including North America, Europe, Asia, and the Middle East.

e Incentivized Promotions: Tesla could offer early investor bonuses, such as additional tokens for those
who invest within the first few days of the IDO. These incentives would drive early participation and help
create a viral effect.

Incentives and Promotions for Tesla’s IDO
To further enhance the appeal of the IDO, Tesla could offer the following incentives to token holders:

e Discounts on Tesla Products: Token holders could receive discounts on future Tesla purchases, such as
cars, solar panels, or home energy systems.

e Exclusive Access: Tesla could offer token holders early access to new products, such as new Tesla models
or innovations in the energy space.

e Voting Rights: Token holders could be given the ability to vote on Tesla’s sustainability projects or decide
on new product features, enhancing their involvement with the company.

e Tesla Events: Holders of a certain amount of Tesla tokens could be invited to exclusive Tesla events, such
as product launches or factory tours, offering them a deeper connection to the company.

Utilizing X.com to Promote the IDO
Tesla’s social media platform, X.com, would be a powerful tool for promoting the IDO. Here’s how:

e Direct Announcements: Elon Musk and Tesla’s official channels could directly engage with millions of
followers on X.com, promoting the benefits of the IDO and explaining the token structure.

o  Hashtags and Campaigns: Create trending hashtags like #TeslalDO or #TeslaBlockchain to build
awareness. X.com could also be used to host live Q&A sessions where potential investors ask questions
about the offering.

¢ Influencer Engagement: Collaborate with prominent influencers in both the tech and crypto spaces on
X.com to drive broader awareness and spark discussions about the IDO.

e Real-Time Updates: Provide real-time updates and countdown campaigns to the launch through X.com,
building excitement and creating a sense of urgency for investors to participate early.




Advantages of Doing the IDO through Bermuda vs. US (SEC)

Faster Approval: Bermuda’s regulatory framework for digital assets, managed by the Bermuda Monetary
Authority (BMA), offers faster approval times and a more streamlined process compared to the US SEC,
where regulatory hurdles can slow down offerings.

Lower Costs: The regulatory costs for an IDO in Bermuda are typically lower than those associated with a
public offering through the SEC. Bermuda’s framework is designed to reduce overhead and compliance
costs for digital offerings.

Global Reach: Listing through a Bermuda-regulated exchange like DigeXe provides global liquidity and
market access, enabling Tesla to tap into international markets more efficiently than through the US
market alone.

Flexibility: Bermuda allows for more flexibility in terms of token design, enabling Tesla to structure the
tokens with various incentives, such as voting rights, profit-sharing, or discounts, without being limited by
the constraints of US securities laws.

Conclusion

Tesla’s IDO offers a unique opportunity to leverage blockchain technology and its global brand to raise $7 billion
from both institutional and retail investors worldwide. By listing through a Bermuda-regulated digital asset
exchange like DigeXe, Tesla can benefit from faster regulatory approvals, lower costs, and global liquidity, while
directly engaging its loyal customer base and promoting the IDO through X.com. With the right marketing and
outreach strategy, Tesla could redefine corporate fundraising and set a precedent for other global brands to

follow.




2- Chelsea Football Club (Example of a Global Sports Team)

Example: How Chelsea FC Could Launch an Institutional Digital Offering (IDO)

Chelsea Football Club (Chelsea FC), one of the most recognizable names in global sports, has a massive fanbase
across the globe. With an estimated worldwide fan base of over 135 million people for the men’s team and
millions more for the growing women’s team, Chelsea has a unique opportunity to leverage its brand and fan
loyalty to launch an Institutional Digital Offering (1DO). This could raise $5 billion for new stadium projects, player
investments, or digital transformation while engaging its global fan base in a new and innovative way.

Chelsea’s Global Fan Base

Chelsea FC’s men’s team is one of the most popular football clubs in the world, competing in the English Premier
League (EPL) and regularly participating in the UEFA Champions League. The estimated global fan base is about
135 million, with major fan bases in Europe, Asia, Africa, and North America. The women’s team is also gaining
momentum, with increasing followership, especially after the recent surge in women’s football globally.

This global reach gives Chelsea a strong foundation to tap into a loyal and engaged fanbase for an IDO, which
would be a unique offering allowing both institutional and retail investors, including fans, to participate in
Chelsea’s financial growth.

How Chelsea Could Raise $5 Billion Through an IDO

Chelsea could utilize an IDO to raise $5 billion by issuing digital tokens on a regulated blockchain platform. These
tokens could represent ownership rights, revenue-sharing opportunities, exclusive fan benefits, or access to events
and experiences. By targeting both institutional investors and their massive fanbase, Chelsea could raise funds
more efficiently than through traditional methods, such as direct public offerings (DPOs) or debt financing.

Potential Use Cases for the $5 Billion Raised

Stadium Expansion: The funds could be used to modernize Stamford Bridge, expand seating capacity, or build new
training facilities.

Player Investments: With the rising costs of elite players, Chelsea could use the funds to invest in their men’s and
women’s teams, ensuring they remain competitive at the highest levels.




Digital Transformation: Chelsea could invest in technology infrastructure, such as fan engagement apps,
augmented reality experiences, and blockchain-based fan tokens, further integrating the digital asset
offering with the fan experience.

Steps to a Successful IDO Listing for Chelsea

1. Regulatory and Legal Preparation

Bermuda as the Preferred Jurisdiction: Chelsea could conduct the IDO through a Bermuda-regulated
digital asset exchange like DigeXe, which operates under the Bermuda Monetary Authority (BMA).
Bermuda’s Digital Asset Business Act (DABA) provides a clear regulatory framework for digital offerings,
offering a faster, more flexible, and cost-effective alternative to the US SEC.

Token Structure: Chelsea would need to define whether the tokens represent equity, revenue-sharing, or
are utility tokens offering benefits like VIP experiences, exclusive content, or merchandise discounts. This
would require legal expertise to ensure compliance with Bermuda’s regulatory standards.

Smart Contract Development: The club would develop smart contracts on a blockchain platform like
Ethereum or Polygon to manage token issuance and transfers. These smart contracts would undergo
security audits to ensure investor protection.

2. Tokenomics and Offering Design

Token Allocation: The total number of tokens issued could be tied to the $5 billion capital raise goal, with
tiers for institutional investors, retail investors, and fans. For example, 5 billion tokens could be issued at
$1 each, with various incentives to drive early participation.

Vesting and Lock-up: To ensure stability, some tokens could be locked up for institutional investors or
Chelsea employees with vesting periods, while retail investors and fans could have more flexible options
to encourage long-term holding.

Leveraging Chelsea’s Global Brand for IDO Success

Chelsea’s global recognition and dedicated fanbase provide a unique opportunity to market the IDO directly to
both investors and fans.

1. Engaging the Fan Base

Direct Communication to Fans: Chelsea can market the IDO through direct communication channels,
including email newsletters, push notifications through the Chelsea app, and social media channels.
Social media posts. Fans could be offered exclusive perks like discounts on tickets, early access to games,
or VIP experiences for participating in the IDO.




e Special Incentives for Early Participants: Chelsea could create exclusive token perks for early investors,
including limited edition merchandise, signed memorabilia, or chances to attend closed training sessions
with the team. This would foster excitement and early participation, creating a viral marketing effect
among loyal fans.

2. Creating Hype Through Corporate and Brand Sponsors

e Leveraging Corporate Partnerships: Chelsea could involve their existing corporate sponsors, such as
Nike, Three, or Hyundai, by offering branded content or co-branded incentives for token holders. For
example, token holders might receive exclusive sponsor-related benefits, such as special merchandise or
behind-the-scenes experiences.

e Brand Collaboration: By collaborating with global brands, Chelsea could further extend the reach of their
IDO. Sponsors could promote the IDO through their own platforms, increasing visibility to an even larger
audience.

Premarketing and Investor Awareness Strategy
1. Educational Content

e  Webinars and Videos: Create webinars, explainer videos, and infographics to educate investors and fans
on how to participate in the IDO. These resources should focus on making blockchain and digital assets
easy to understand for non-crypto-savvy fans.

e Engaging Influencers: Engage with sports influencers and crypto thought leaders to drive awareness and
generate buzz. Influencers could promote the IDO through their platforms, explaining how Chelsea’s IDO
presents a unique investment opportunity.

2. Social Media Campaigns

e Use of Twitter, Instagram, and TikTok: Chelsea could launch a social media countdown campaign across
all platforms, including Twitter (X.com), Instagram, and TikTok. This could include live updates, videos
featuring the players, and incentives for fans who engage with the content.

e  Fan Club Engagement: Chelsea has a wide network of official fan clubs around the world. Engaging with
these clubs through targeted promotions and incentives could build momentum for the IDO launch.




Marketing and Outreach at Launch

1. Global IDO Launch Event

Live Online Event: Chelsea could host a live global event streamed across platforms like YouTube,
Facebook Live, and X.com. The event would feature team members, club executives, and famous Chelsea
alumni discussing the IDO and its importance for the future of the club. Exclusive behind-the-scenes
content could be revealed to token holders.

In-App Promotion: Chelsea could push notifications through their official app to directly engage with their
fan base and incentivize IDO participation. Exclusive token purchase offers could be available to app
users.

2. Major Advertising Push

Global Ad Campaign: A digital marketing campaign using Google Ads, Facebook Ads, and crypto-specific
platforms could target institutional investors and fans worldwide. Chelsea’s massive brand power could
be utilized to push ads in key markets like Europe, Asia, and North America.

Corporate Endorsement: Chelsea’s corporate partners could amplify the IDO by promoting it through
their own channels, increasing the credibility and visibility of the offering.

Advantages of Doing the IDO through Bermuda vs. US (SEC)

Choosing Bermuda’s regulatory framework over the US SEC offers several advantages:

Faster Approval: Bermuda’s Digital Asset Business Act (DABA) provides a streamlined regulatory
process, allowing Chelsea to move forward with the IDO faster than the lengthy approval process in the
us.

Lower Costs: Bermuda’s jurisdiction typically involves lower legal and compliance costs than the SEC’s
more complex and expensive regulations.

Global Reach: Bermuda’s regulatory flexibility makes it easier for Chelsea to market the IDO to a global
audience without being restricted by regional regulatory hurdles.

Player and Social Media Integration

1. Player Involvement

Engaging Players in Promotions: Chelsea’s star players could play an essential role in promoting the IDO.
Players could participate in promotional videos, share content on social media, and offer exclusive signed
merchandise or meet-and-greets to incentivize token purchases.




e Fan-Player Engagement: Token holders could gain exclusive access to player meet-ups, autograph
sessions, or personalized video messages, creating a unique fan experience tied to the IDO.

2. Utilizing Social Media Platforms

e X.com for Engagement: Chelsea could leverage X.com (formerly Twitter) to generate real-time buzz
about the IDO. This could include live Q&A sessions, polls, and hashtags like #ChelsealDO or
#InvestIinChelsea to drive engagement and awareness.

e Instagram and TikTok Campaigns: Players could create personalized video content promoting the IDO on
platforms like Instagram and TikTok, which have massive engagement from younger audiences. These
campaigns would reach millions of fans globally and encourage participation.

Incentives and Promotions for Chelsea’s IDO

Chelsea could tie exclusive promotions to the IDO to boost interest:

e Exclusive VIP Experiences: Token holders could receive VIP tickets to matches, stadium tours, or
invitations to exclusive events like post-match dinners with the players.

e Merchandise and Discounts: Fans could receive discounts on Chelsea merchandise or exclusive items
only available to token holders.

e Voting Rights: Offer fans voting rights on aspects of the club, such as kit designs or stadium upgrades,
giving them a direct voice in club decisions.

Conclusion

A Chelsea FC Institutional Digital Offering (IDO) could raise $5 billion while engaging its global fan base, corporate
partners, and institutional investors. By utilizing blockchain technology and Bermuda’s flexible regulatory
framework, Chelsea could create a new model for sports financing, offering unique incentives like VIP
experiences, exclusive merchandise, and even voting rights to its loyal fans. With the right marketing, fan
engagement, and digital strategy, Chelsea’s IDO could revolutionize the way sports teams raise capital and interact
with their supporters worldwide.




3- Gold Company (Example: Africa Gold Mine)

A gold company based in Africa, with $30 million in annual revenue and a strong international sales presence
(primarily in Dubai and the United States), is preparing to launch an Institutional Digital Offering (IDO) on DigeXe,
a Bermuda-regulated digital asset exchange. The company was originally considering a traditional listing on the
Country based stock exchange. They were evaluating the United States (OTC), Toronto Stock Exchange (TSX),
Australia (ASX), and London (LSX). The Company instead opts for the IDO model on DigeXe to leverage
blockchain’s global reach, faster time to market, and reduced listing costs.

Here’s a step-by-step outline of how the company would proceed with the IDO and the key marketing activities to
ensure a successful listing.

Steps for a Successful IDO Listing on DigeXe
1. Regulatory and Legal Preparation

e Jurisdictional Alignment: The company works with Bermuda’s regulatory framework under the Bermuda
Monetary Authority (BMA). This involves filing for the necessary digital asset licenses and ensuring that
the token is structured according to Bermuda’s Digital Asset Business Act (DABA).

e Security Token Classification: The IDO tokens may represent equity, asset-backed tokens, or other rights,
similar to how traditional shares would work in a stock market listing. Legal counsel will ensure that the
tokens comply with securities regulations globally, especially in key markets such as Dubai, the US, and
the broader international audience.

e Smart Contract Development: The company will need to develop smart contracts on a blockchain
platform (e.g., Ethereum, Polygon), ensuring that tokens are issued and managed securely. These
contracts must be audited for security and compliance by reputable third-party auditors.

2. Tokenomics and Offering Structure

e Token Design: The company needs to define the utility of the token. For example, will it offer dividends,
voting rights, or represent gold-backed assets? Given the gold company’s global

audience, creating a gold-backed token could be an attractive option for investors who want exposure to
the gold market.

o Tokenomics: Establish the total supply of tokens, token allocation (team, investors, reserves), and vesting
periods. Token pricing should be determined based on the company’s financial metrics and growth
projections.

3. Pre-Marketing and Investor Awareness Campaign




Goal: The primary goal of pre-marketing is to build awareness among institutional and retail investors
worldwide, ensuring that there is high demand for the token at launch.

Investor Pitch Materials: Develop high-quality investment decks, whitepapers, and videos that explain
the company’s business model, its revenue streams, the value of its gold-backed tokens, and the benefits
of participating in the IDO.

Roadshows and Webinars: Hold virtual roadshows and webinars to target key markets (Dubai, US,
Europe) and investor groups. This outreach should focus on institutional investors like hedge funds, asset
managers, and accredited investors who are interested in both gold and digital assets.

Target Media and PR: Engage international media (e.g., Bloomberg, Reuters, CoinDesk) and crypto-
specific outlets to cover the upcoming IDO. Securing early media coverage builds credibility and
momentum.

Community Engagement: Create Telegram, Discord, and LinkedIn groups to engage potential investors
early on. Establishing a strong social media presence ensures active community participation and helps
build trust.

4. Marketing During the Launch and Listing

Global Announcement: On the day of the IDO launch, the company should issue a press release that
announces the listing on DigeXe. This release should highlight the company’s decision to move from the
TSX to a blockchain-based exchange, emphasizing the advantages of listing on a global platform like
DigeXe.

Exchange Listing Campaign: Leverage DigeXe’s exchange network to amplify the listing. DigeXe will
promote the token to its existing user base of institutional and retail investors, and the company should
also run its own paid media campaigns on Google Ads, YouTube, and crypto-specific platforms.
Influencer and Partnership Marketing: Partner with well-known blockchain influencers to speak about
the IDO. Influencers can drive significant traffic from their followers, adding credibility and attention to
the listing.

Investor Outreach and Follow-ups: Use the first few days of the token listing to follow up with the
institutional investors from the pre-marketing phase. Ensure they have access to key updates and
participate in the token sale as early adopters.

Marketing and Outreach Strategy

A successful IDO requires a multifaceted marketing strategy. Here’s what the gold company should do in the pre-
launch, launch, and post-launch stages:

Pre-Marketing Strategy

Digital Marketing Campaigns: Start digital marketing three to six months before the listing. Focus on
generating email lists through lead capture pages, running display ads, and participating in online gold
and investment forums.




e Investor Education: Create educational content that highlights the value of the gold-backed tokens. This
content can take the form of whitepapers, explainer videos, and blog posts. The goal is to demystify the
offering for both traditional gold investors and blockchain enthusiasts.

e Institutional Investor Roadshows: Organize private meetings and webinars for large institutional
investors in regions like Dubai and the US. These roadshows should demonstrate the company’s strong
revenue base and how the IDO offers a unique investment opportunity.

Launch Strategy

e Global IDO Launch Event: Host a global online event to coincide with the IDO launch. Invite key
stakeholders, institutional investors, and crypto media to attend. A virtual event ensures international
participation and maximum visibility.

e Maedia Blitz: Run a media blitz across financial and crypto publications. Paid promotions on crypto-related
news outlets, social media ads, and influencer endorsements will help maximize the visibility of the
offering.

e Content Engagement: Continue engaging the investor community with live Q&A sessions, social media
campaigns, and email marketing that reinforces the offering’s value.

Post-Launch Strategy

e Sustained Investor Relations: After the IDO, the company should maintain open communication with its
new investors. Regular updates on gold production, financial performance, and project milestones will
help sustain confidence.

e Liquidity and Market-Making: Partner with market makers to ensure liquidity in the token’s trading,
which will maintain price stability and attract more investors over time.

e Ongoing Marketing: Continue running targeted digital campaigns to reach new potential investors, both
retail and institutional, and maintain awareness of the token’s performance on the DigeXe platform.

How a Gold Company Benefits from an IDO on DigeXe

e Access to Global Capital: By choosing an IDO on DigeXe, the gold company gains access to global
investors instead of being limited to the regional investor base of the TSX. This opens up investment
opportunities from Dubai, the US, Europe, and beyond.

e Cost Efficiency: The IDO on DigeXe offers lower costs compared to a traditional IPO on the TSX,
eliminating intermediaries and offering direct global liquidity.

e Faster Time to Market: The IDO process on DigeXe is streamlined, allowing for a faster listing compared
to a traditional stock market listing, helping the company raise capital sooner.

By utilizing blockchain technology, the gold company can build a global investment community, enhance
transparency, and gain international visibility in a way that traditional markets like the TSX cannot offer.




4- Chinese Gaming (Example: Asian Game Company)

A Chinese online gaming company with $75 million in annual revenue and 1.5 million users worldwide is
preparing to raise $100 million through an Institutional Digital Offering (IDO) on DigeXe, a Bermuda-regulated
digital asset exchange. The company had initially considered a listing on public stock exchange, but was concerned
about regulatory compliance in the different companies. The decided to pursue the IDO route for greater global
reach, faster time to market, and cost savings. By leveraging their existing global user base, they aim to directly
engage users in their IDO while attracting new investors.

Steps for a Successful IDO Listing on DigeXe

1. Legal and Regulatory Preparation

Jurisdictional Compliance: Since DigeXe operates under the Bermuda Monetary Authority (BMA), the
company will need to align with Bermuda’s regulatory requirements for digital asset offerings. This
includes filing for a Digital Asset Issuance License and ensuring that the IDO complies with securities laws
in Bermuda and key international markets like the US, Europe, and Asia.

Security Token Classification: If the tokens represent equity or revenue-sharing rights, they may be
classified as security tokens, requiring additional regulatory filings. The company will work with legal
counsel to ensure global compliance, particularly in the regions where most of their investors reside.
Smart Contract Development: The company will need to develop smart contracts on a blockchain
platform like Ethereum or Polygon to handle token issuance and management. These smart contracts
must be audited for security by third-party experts to prevent vulnerabilities.

2. Tokenomics and Offering Structure

Token Structure: The company needs to design the token in a way that appeals to both institutional and
retail investors. For example, the token could represent ownership rights, in-game credits, or revenue-
sharing options from the gaming platform.

Tokenomics: Define the total token supply, distribution model (allocation to investors, team, users, and
reserves), and the vesting periods for tokens held by the team. The goal is to incentivize early adoption
and long-term holding by investors.

Valuation and Pricing: Set the token price based on the company’s $75 million in revenue, growth
potential, and target $100 million capital raise.

3. Pre-Marketing and Investor Awareness

Target Audience: The company should target both its existing user base of 1.5 million players and new
institutional investors around the world. Their user base is an untapped pool of potential retail investors
who are already engaged with the platform and understand the value of the ecosystem.




e Content Creation: Develop comprehensive whitepapers, investment decks, and explainer videos
detailing the business model, the use of funds, and the benefits of the token offering. These materials
should be crafted to appeal to both gaming enthusiasts and traditional investors.

e Community Engagement: Build a strong social media presence on platforms like Telegram, Discord,
Twitter, and LinkedIn. Use these channels to engage the community, hold AMAs (Ask Me Anything) with
the company’s leadership, and provide updates leading up to the launch.

e Institutional Investor Roadshows: Conduct virtual roadshows and private investor meetings with
institutional investors in major financial hubs like the US, Europe, and the Middle East. These roadshows
should focus on the company's strong revenue base and growth potential in the global gaming industry.

e Global PR and Media Outreach: Engage with global financial media (e.g., Bloomberg, Reuters, CoinDesk)
and gaming-focused outlets to build credibility and generate awareness for the upcoming IDO.

4. Marketing During the IDO Launch

e Leverage Existing User Base: With 1.5 million users, the company has a built-in audience to market the
IDO. They can offer exclusive perks, bonuses, or in-game rewards to users who participate in the IDO.
This can create early demand for tokens and foster loyalty within the gaming community.

e Referral Programs: Launch a referral program where users can earn additional tokens or in-game rewards
for referring others to the IDO. This helps create a viral marketing effect, expanding the reach beyond the
current user base.

e Global Marketing Campaign: On the day of the IDO, the company should launch a global digital
marketing campaign, using Google Ads, Facebook Ads, and YouTube to reach investors worldwide. Paid
media campaigns should be tailored to different geographies, including Asia, Europe, North America, and
the Middle East.

e Exchange Listing Promotion: Collaborate with DigeXe to promote the token listing to its existing
institutional and retail investor base. DigeXe can provide exposure to new investors and enhance the
credibility of the token offering through its regulated platform.

5. Post-Launch Marketing and Investor Relations

e Sustained Engagement: Following the IDO, the company should maintain ongoing communication with
investors through regular updates on token performance, company milestones, and gaming platform
growth. Regular communication helps sustain investor interest and confidence.

e Token Utility: Integrate the IDO token into the company’s gaming platform. For example, users can use
tokens to buy in-game items, access premium content, or earn rewards for holding tokens. This increases
the demand for tokens post-IDO and adds real utility, encouraging long-term holding.

e  Market Making and Liquidity: Work with market makers to ensure there’s sufficient liquidity for the
token post-listing. This will attract more investors and stabilize the token price.




Marketing and Outreach Strategy

A comprehensive marketing strategy is essential for attracting both existing users and new investors. Here’s a
breakdown of what the company should do before, during, and after the IDO:

Pre-Marketing

o Email Marketing Campaign: Leverage the existing database of 1.5 million users with a targeted email
campaign explaining the IDO and the benefits of participating. Highlight special perks for early
participants, such as bonus tokens or exclusive in-game items.

e Influencer Partnerships: Collaborate with popular gaming influencers and crypto thought leaders to build
buzz and generate anticipation for the IDO. Influencers can help introduce the IDO to a broader audience,
particularly within the gaming and blockchain communities.

e Educational Content: Create tutorial videos, webinars, and infographics to educate users and investors
on how to participate in the IDO. This content should be accessible to both gaming enthusiasts who may
be unfamiliar with blockchain and experienced crypto investors.

e Countdown to Launch: Begin a countdown marketing campaign on the company’s social media
platforms, generating excitement and urgency as the IDO launch date approaches.

Marketing During the IDO Launch

e  Exclusive User Perks: Offer exclusive bonuses to existing users who invest in the IDO, such as double
token rewards or early access to new games and features. This incentivizes participation and creates a
sense of exclusivity for loyal users.

e Global Digital Advertising: Launch a global digital ad campaign on major platforms such as Google,
Facebook, and crypto-specific sites. Target regions with a high interest in both gaming and blockchain,
including Asia, North America, and Europe.

e Live Events and Q&A Sessions: Host live Q&A sessions or webinars during the IDO to address investor
qguestions and provide real-time updates. This helps build trust and maintain momentum throughout the
offering.

Post-Launch Strategy

e Gamified Token Usage: Encourage token adoption by integrating it into the gaming platform, allowing
users to buy in-game items, participate in tournaments, or unlock exclusive content. This adds real-world
utility and drives demand for the token.

e  Ongoing Community Engagement: Continue to engage with the gaming and investor community through
regular social media updates, AMAs, and blog posts detailing company progress, token performance, and
new developments in the gaming platform.




How the Gaming Company Benefits from an IDO on DigeXe

By conducting an IDO on DigeXe, the company gains access to a global pool of investors, including both
institutional and retail participants. Unlike a traditional listing on a Country based exchange, where the investor
base is regionally limited, the IDO on DigeXe allows the company to leverage its global presence in the gaming
industry. Additionally, by integrating tokens into its gaming platform, the company can create long-term value for
its existing user base while providing a direct line to new, global capital.

With DigeXe’s regulated environment, the gaming company can raise the desired $100 million faster and more
cost-effectively than through traditional markets, ensuring a successful and compliant global launch.’

Conclusion

The global market for equities, valued at over $109 trillion, represents one of the largest and most dynamic
financial opportunities in the world. Simultaneously, the private company sector, with an estimated $4 trillion in
untapped value, is ripe for innovation and disruption. Investors are seeking new ways to access these markets, and
the timing couldn’t be better to capitalize on these opportunities.

Exchanges themselves are highly valuable, with established giants like the NYSE and NASDAQ boasting valuations
in the hundreds of billions of dollars. Yet, these traditional platforms are constrained by outdated technology and
limited global reach. Enter Institutional Digital Offerings (IDO) and Direct Public Offerings (DPO), modern
methods for connecting investors with companies in a seamless, global, and cost-effective manner.

For mid-market companies, DPOs provide a way to raise capital by promoting directly to loyal audiences, avoiding
the high costs of IPOs, and retaining control over the process. Meanwhile, IDOs take this concept to the next level,
using blockchain technology to tokenize investments, enabling global reach, 24/7 liquidity, and fractional
ownership. With global exchanges expanding access to equities and private companies, the opportunity for
investors is unparalleled.

This is the moment to engage with a modernized financial system that opens doors to high-growth private
companies, democratized access to investments, and cutting-edge platforms with billion-dollar potential. Whether
through a DPO or IDO, the time to capture value in this transformative market is now.




